
  179Chapter 7  Audio 

frequently broadcast in Spanish and play either Mexican 
or adult contemporary music. The Los Angeles Dodgers 
baseball team has two sets of play-by-play announcers, one 
for English broadcasts, and the other for the team’s 
Spanish-language network. And ESPN has a Spanish-
language, all-sports radio network based out of Miami that 
focuses heavily on soccer games and news.81

Spanish-language stations are getting strong support 
from advertisers who want to reach the Hispanic com-
munity, and evidence indicates that Spanish-speaking 
consumers respond better to advertisements in their own 
language than to those in English.82

Talk Radio: Politics,  
News, Shock Jocks, and Sports

As mentioned earlier, news/talk is one of the top radio 
formats. Talk radio has exploded during the past twenty-five 
years. In 1985, only 200 stations carried the format; by 1995, 
that number had grown to more than 1,000. Marvin Kalb, 
formerly with CBS News, credits talk radio with providing a 
sense of community that people don’t find anywhere else: “If 
we still gathered at town meetings, if our churches were still 
community centers, we wouldn’t need talk radio. People feel 

to be known as Top 40 and is made up of a range of current 
hits; while it would seem to be primarily a teen format, 
more than half of its audience is older than twenty-five.  
It draws 8.2 percent of the radio audience. Adult 
Contemporary and Soft AC consist of light and soft rock 
and are designed to appeal to listeners aged twenty-five to 
forty, especially women; it draws about 8.1 percent of the 
audience. While audience members might call lots of what 
they listen to oldies, the radio business breaks it down into 
a variety of categories, including Classic Hits (5.2 percent), 
Classic Rock (5.2 percent), and Oldies (1.2 percent). 
Rhythmic CHR was a format developed to appeal to the 
United States’ changing ethnic makeup, with listeners 
spread fairly evenly among black, Hispanic, and “other.”78

Spanish-Language Broadcasting.  As the 
Hispanic population in the United States, especially in the 
Southwest and Florida, continues its rapid growth, Spanish-
language stations are increasing in popularity and drawing 
high ratings. As of fall 2009, more than 1,300 Spanish-
language stations were broadcasting in a variety of for-
mats.79 This is a huge growth from the 533 that were broad-
casting in 1998. Spanish-language formats include multiple 
styles of music, news/talk/information, and religious pro-
gramming.80 The top-rated stations in Los Angeles  
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Figure 7.2  U.S. Recorded Music Revenue—2011 Dollars Per Capita

Source: Reprinted with permission of Michael DeGusta.


